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Top Posts Latest (All)
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2022-02-2522:34:49

"The Black population in swimming is 1%. So hopefully, me speaking on it makes it
easier for the people behind me." - swimone See how Simone Manuel's Olympic
journey inspired young Black swimmers everywhere in episode 5 of FM Broadcast.
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If you want to be on top of the podium, you have to be willing to put in the work.
“My story is not impossible. Because I'm possible” momiji_nishiya830
#lmpossiblelsNothing
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“I've always looked at my journey as bigger than me, because | know what |
represent.” - ibtihajmuhammad See how Olympian Ibtihaj Muhammad's legacy
serves as a symbol of hope for Black women and Muslims all across the globein
episode 5 of FM Broadcast: Path to Progress. Link in bio
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"So who's going to tell me I'm not an athlete? My story is not impossible. Because
I'm possible.” mynameisjessamyn #ImpossiblelsNothing
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“I am Fatima Ibrahimi. I'm a runner no matter wherel am. Where |l am from, | ran
past the hate. | ran past theyells, and the threats. They didn't just fear me. They
feared what | was running for: women everywhere. My story is not impossible.
Because I'm possible.” #lmpossiblelsNothing
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“I’'m not afraid to show the world who | am. My story is not impossible. Because
I’'m possible.” hoooooyeony #ImpossiblelsNothing
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https://www.instagram.com/p/CaaHMTiu3pH/
https://www.instagram.com/tv/CaX5pyjJWV7/
https://www.instagram.com/p/CaU9JQKpiIt/
https://www.instagram.com/tv/CaUwaENlXIG/
https://www.instagram.com/tv/CaSN5ynFjqo/
https://www.instagram.com/tv/CaQAFfoAlf4/
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2022-02-01 21:30:02

“Time is the most precious thing on the planet because you can't get it back. So
that’s my goal, trying to waste as little time as possible. And become better than |
was because | love to do what | do.” ishodwair 30 years old and over 11 years into
a frenetic professional skateboarding career, Ishod Wair is working on finding
balance, both in how he approaches his sport as well as how he designs his
personal life. Ishod is never done growing.
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Never done facing her fears. “l thought that | wanted to overcome my fear, but
that is never going to happen. So now it's just about acknowledging it's there. Fear
is with me, and | can work with my fear.” xtongc For professional snowboarder
and Nike athlete Cai Xuetong, it's not about canceling fear, but instead working in
partnership with it. What are you working on? Tell us in the comments!
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What's left after you've achieved it all? Your best. chloekim knows. Never done
elevating.
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2022-02-2522:34:49

"The Black population in swimming is 1%. So hopefully, me speaking on it makes it
easier for the people behind me." - swimone See how Simone Manuel's Olympic
journey inspired young Black swimmers everywhere in episode 5 of FM Broadcast.
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Don't call this the perfect Hollywood ending, because this is just the beginning. LA
is never done.
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“I've always looked at my journey as bigger than me, because | know what |
represent.” - ibtihajmuhammad See how Olympian Ibtihaj Muhammad's legacy
serves as a symbol of hope for Black women and Muslims all across the globein
episode 5 of FM Broadcast: Path to Progress. Link in bio
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https://www.instagram.com/p/CZcMszTJMfz/
https://www.instagram.com/p/CZvFNIavzVr/
https://www.instagram.com/p/CZx-DZNlbrP/
https://www.instagram.com/p/CaaHMTiu3pH/
https://www.instagram.com/tv/CZ8R6CzrnLd/
https://www.instagram.com/p/CaU9JQKpiIt/

Metrics Overview

(9) Brand Activity (All)

Sum of posts published on your instagram in a selected date range.

(9) Brand Engagement (All)

Sum of interactions () received by all of your instagram in a selected date range.

(9 Fans Change

©) Fans Total

Total number of followers on your instagram.

(9) Top Posts Latest (All)

(9) Top Posts Engagement (All)
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